
Climate services for the retail sector: Filomena’s case
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Around 75% of regional 
aggregations of Decathlon’s 

stores   had increased 
winter and mountain  
sporting good sales in  
100% or higher during 

Filomena’s week 

During Filomena’s week 
and the next one, the 

percentage of winter and 
mountain sales to the 

total experienced a 
remarkable increase
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A QUICK PROOF OF THE CLIMATE INFLUENCE ON RETAIL 
USING DECATHLON DATA 
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